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‘ C was founded in 1997 by Preeti Vyas, to deliver integrated Design
solutions to a burgeoning Indian market. With the vision to transform
the marketplace using Strategic Design and cutting-edge communication

solutions, VGC has worked with some of India's biggest brands while creating
value through Design.

Operating from Mumbai and Bengaluru, our team works with passion and
verve to deliver innovative solutions; right from developing strategy to
completing a superior creative expression across all media vehicles. We
have a creative reputation for ensuring a high return on investment through
intelligent and innovative solutions. We believe, only that Design which is
good for your business is good Design.

VGC has grown to become one of India’'s most recognized and sought after
consultancies. We are ranked among the top four Indian Design agencies by
The Economics Times, featured in the Brand Trust Report and our work for
Nitesh Fisher Island won an award at the International Property Awards, 2012.
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Foster’'s Takes a Chill Pill
Desi Style



The Brief

TO DESIGN FOSTER'S THEME BARS WITH BRAND EQUITY OF
RELAXATION WITH AN INTERNATIONAL FEEL



Brand Positioning

FOSTER'S — AUSTRALIAN BEER BRAND
CULTURE OF RELAXATION

COOL AND DYNAMIC ATTITUDE
NO-WORRIES APPROACH TO THINGS
IDYLLIC RELAXATION

THIS IS COMMUNICATED THROUGH THE CREATIVE PLATFORM —
"THE ART OF CHILLING'
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Art of‘ChiIIin — Aussie Style
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Hold on.

Before we start designing the lounges.
Let's take a step back and look at what




What is Art of Chilling?



Chllllng / Relax, unwind, take it easy, be

cool, hang out, calm down, take a chill pill, chi-lax,
chilaxing, rest, cooooll,







Just relaxing with friends '
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Chilling is an attitude,
a style statement!




R -

What is your AOC?




Ayesha Adil Survey: What is your Art of Chilling?
05 July at 12:46 & - Comment - Like
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Saurabh Kaura The rooftop of TLR Cafe, Delhi with the gang! :D
05 July at 13:00 - Like - Delete

Md Fuzail The beach and some loud thumping music 3}
05 July at 13:04 - Like - Delete

Arjun Nichani Music, beer, a nice fat spliff & some good company
)
05 July at 13:12 - Like - Delete

Dipti Khera lots of fatty food and beer, watching a live sport on
big screen (no switching sides if the team you support is losing) :P

05 July at 13:32 - Like - ¢ 1 person - Delete

Sahar Adil few people... laughter... off the wall conversations...
just kicking back..stretching out.. outdoors...smiling
serenely...intermittently :P

05 July at 13:35 - Like - ¢3 1 person - Delete

Farah Jifri Cood friends, good food, good music, good wine (or
beer) - any location
05 July at 14:13 - Like - ¢ 1 person - Delete

Mohak Mehra its not an art...for me its natural only chilling!!!
05 July at 15:56 - Like - Delete

Satyavrat Bondre football, music
05 July at 16:24 - Like - Delete

Ranjini Murali beer, good food, a guitar (someone else playing,
not me!} around a bonfire and a clear sky with a zillion stars...
since that is not available everyday... lots of chocolate and a really
good book!

Sama Adil good friends, good food, good conversation and much
laughter!
05 July at 17:58 - Like - Delete

Manya Dev Sitting with you and Dipti on a roof listening to music
and looking up at the clouds/stars. Alcohol may or may not be
present :)

05 July at 18:04 - Like - ¢b 2 people - Delete

= e Neha Harlalka Tulsian

- How do you like to chill ?

06 July at 10:37 - Comment - Like
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Sri Vardhan Arya by listenign to de le le..de le le
....heheheheheheheheh

06 July at 12:03 - Like - Delete

Rubina Here coffee - in india / here - movie at home with friends
and loads of popcorn, chips and juice....
06 July at 16:27 - Like - Delete

Joydeep Dutta In the freezer - with frozen fish and sausages and
green peas ;-)
06 July at 17:13 - Like - Delete

Vikivix Vikrant Cycling in pristine countryside ... totally away
from the maddening crowd - no mobile phones, no internet, no
Twil

07 July at 00:09 - Like - Delete

Meghla Arya a rejuvinating zpal ;)
07 July at 07:01 - Like - Delete

Amrita Haralalka Knight at home ... by the pool side...sipping
wine
07 July at 10:03 - Like - Delete

Vikram Harlalka playing poker on phone!
08 July at 22:18 - Like - Delete

Payal Bubna well spending time with myself ... w/fo kids n family
all of me only
09 July at 20:33 - Like - Delete

Sonia Bahl Good food, good weather, good friends
06 July at 00:11 - Comment - Like - See Wall-to-Wall

Ankita Jain good friends, good wine, starry nights and live
music..

05 July at 22:54 - Like - Delete

Shaizia Jifri Sitting in an onsen(hot spring) with the Japanese Alps
as a backdrop...followed by amazing food and the yummiest
wasabi ice-cream...topped off by a two hour siesta. That's the fine
art of chilling ;-)

06 July at 08:33 - Like - Delete
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How do you communicate
one brand proposition to an
audience that is so diverse?



Australian brand reinvented
for Indian audiences



VGC as Brand Custodian




Rebrand Art of Chilling

¢ Relevant to Indian market
* Beyondbeach, surf & BBQs

* Encompass wider universe of

chilling

Extend Art of Chilling
into lounges

* Athreedimensional experience
aligned to the brand positioning

* Appealto the five senses

A Space design for Foster’s to
relax, interact and wind down

360°Dialogue

* Social Media Engagement

* Extending the AOC platform to
marketing communications &
collaterals

e Activation of the brand

* Leverage the brand using Web
2.0




Beyond surf and beach




We propose

A wider universe
of chilling

Beach, surf & BBQ




We propose

A wider universe

of chilling




New Identity

Pﬂs FOSTER’S

S ARt OF
Ka5 CHiLLiNG

o1




New Identity

Pﬂs FOSTER’S

S ARt OF
Ka5 eHiLLiNG

o1




Meet the Chill Tribel

Each stand for a unique way of chilling.
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SHADY HOWZZAT HATS OFF

loves taking off on a holiday enjoys a game of cricket is 24/7 awesome!

2

ZEN CLICKER HAPPY UMBRELLA

is the master Chilling clicks the perfect moment stays chilled out anytime, anywhere
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AMPLIFIER

likes all things loud
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IDEAHEAD

has the coolest ideas!

>
-
»

P

SURFER

likes going with the flow

TELEMAN

surfs the channels

DRAMARAMA

stays chilled out no matter what

WHAT UP

always knows whats going on



FOSTER’S

RAJESH BAR & RESTAURANT
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Neon Branding In Pubs




Bottle Glorifiers
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Wall Graphics
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Packaging
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Brand Merchandise







N/ FOSTERS!"




Bottle Caps
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Ambient Advertising




Car Phone

Holders




Ambient Advertising




Restaurant Menus

FOSTER'S

FOOD MENU



Restaurant Menus

DRINKS MENY DRINKS MENU




Display Units







Coolers







Push back ads
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Rebrand Art of Chilling

* Relevant to Indian Market
* Beyond Beach,Surf & BBQs

* Encompass wider universe of
chilling.

Extend Art of Chilling
into Lounges

* Athree dimensional experience
aligned to the brand positioning

* Appealto the five senses

* A Space design for Foster’ sto
relax, interact and wind down

360°Dialogue

 Social Media Engagement

« Extending the AOC platformto
marketing communications &
collaterals

» Activationof the brand.

» Leverage the brand using Web
2.0



Foster’'s Lounges
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Aligned with the brand’s
positioning

A three-dimensional
experience



Enforces better brand awareness
and differentiation

Maximum control over thg

brand experience




Encourages traffic: both
walk-ins and repeat

- senses

| Strives to delight the five
“




Foster's Lounge Zones
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Customized lounges
— Jimmi’s, Bangalore
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Customized lounges
— Pecos, Bangalore
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Rebrand Art of Chilling

Relevant to Indian Market
Beyond Beach,Surf & BBQs

Encompass wider universe of
chilling.

Extend Art of Chilling
into Lounges

A three dimensional experience
aligned to the brand positioning

Appealto the five senses

A Space design for Foster’ s to
relax, interact and wind down

360°Dialogue

Social Media Engagement

Extending the AOC platformto
marketing communications &
collaterals

Activation of the brand.

Leverage the brand using Web
20




Social Media Engagement



Gift a chilhead

facebook searer 4]

Foster's Art of Chilling + Foster's Chill Heads

ndia

MEEE CHE CHilL HeaDs

The Art of Chilling Is a lifestyle. Each one of us has a friend who
personifies different elements of this way of life.

FOSTER'S

»= ARt OF
7 CHiLLING

?'\ )

Rall over a Chill Head to find your friend's personality and reward your
friend with this unique gift.

N

Meat Eya Spy, the Chil Haad that has
an eagle vision in scoping out the

n
-

FOSTER'S

@
1
5]
™
n
o]
ki

L=t =

www.fostersaoc.com

hotties .
Click to gift o your friend this Chill
Haad.
U \ lling Gear == -~ E
i r_'_-;" = /'5_-\_'
. Foster's Chill Heads )¢ .
(3] Photos ;f’ f
Signup |
Twitter
More =
you to chill out and relax _— =
W le of your life. g g— ==
Chill out wh. i
I /{é -94? f
More { 4 4
[ | | | $

34,809

[ Neha Harlalka Tulsian

e cricket buff

Howzat

Neha Harlalka Tulsian
testing

Certified Chiller Badge

Chittaranjan Gnanadason
Check out at 3:00pm )

Spy




Gift Foster’ s merchandise

facebook

Foster's Art of Chilling » Art of Chilling Gear

Food/Beverages - Bangalore, India

dRt OF CHiLLING GeaR

All of us have friends who work too hard, play too little and just don't
know how to chill. Well lucky for you, Foster's is now here to help those
poor souls. Click ‘Share Now’ to send your friends a gift and help them
experience the the Art Of Chilling.

The Art of Chilling A ‘can | help you - L
Cushion. For the Chill T-shir. s B Neha Harlalka Tulsian

friend who does always nice to
not chill enough be helpful |

Art of Chilling Cr
Share Now > Share Now > e ot =

FOSTER'S
FOSTER’S

The F Badge: — o A Pintl Well we all

Welcome to the know 1 Is never

Art of Chilling, enough. How
about 3 then ?

|

N mment
Share Now > Share Now >

www.fostersaoc.com

An ice cold \ A Foster's bottle
£ wan Foster's Can. crown. For chilled
= Bring on the - out times past or
=] Info Indian Summer | yet to come,

always thoughtful
Welcome |

[€] Art of Chilling Gear Share Now > Share Now >
Foster's Chill Heads

7 Signup

Twitt
il www.fostersaoc.com

More ~

Helps you to chill out and relax
with the people of your life.
Chill out wh...

More




Beer RaIIy contest

Kirti Patil

Kirti just finished sharing 20 Foster’ s beers with her friends.

JOIN THE BEER RALLY.
Sharing is caring. Pass 20 Foster’ s Beer to your Friends and redeem this status message in
your local shop for a free Fosters Beer. Save Water , Drink Fosters,

Hurry there are only 20,000 beers left




Meet the Chillheads on Facebook

Introducing the new Art of Chilling

Apple @I Yahoo! *f Google Maps [ YouTube \\ Wikipedia [ News = [ Popula

1 - el
. md B L =1
Art
[+] Gmail - Inbox - ay.adil87g. g - 4 (3) Twitter [/ Home ¢ | &) 50 Unique Examples of Sing * | (" YouTube - Oh Land - Lean ... f Chillheads-gift | Foster's Ar... > | n Introducing the new Art of L+
4 Kl hutp:/ fwww. facebook,com/media/set /Tset=a, 10150282 246522 306,401 852, 355698582305 il "" Q "
(@) Most Visited = (@) Getting Started  [] Gmail - Inbox ~ Ei Facebook | Latest Headlines =

» n Bookmarks *

& Tag photos
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FOSTER’S

dRt OF
CHILLING

M' $EAR

It's In our DNA




Interactive: Inviting Members to fill in their jokes

WHAT'S YOUR
CHILL DNA'?




Social Media Success Stories

& CHiLLFLASH!

Chill Pill #6| 2011-2012

CHiLLHeans
JQL@

SoCiat CiLLace CROSSING

Be a part of the ever grawing /

online chilling community! f

With aur intensive efforts on

the social media forums, the /3
Foster's Facebook fan page

bhas now, crossed over 1,00,000

supporters! Foster's fans all

aver the country converge at

the Foster's ADC Fan page on

Facebook to chill online

CHEERS!

Foster’s can now enjoy a moment of pride to have reached the attention and appreciation

of takhs of supporters in a constantly grawing online population! |n our campany. these efforts
by the digital and brand marketing teams, mark a successful foray into the onkine marketing
space for SABMiller brands. The brand recognizes the efforts put in by everyone involved.
Congratulations and Thank you to all. We hope to delight you with many more’ achievements
in the coming future. Watch this space |

We want to hear what you have to say,
50 send in your feedback and suggestions I

to fosters@in sabmiller.com and we will

get back to you! \_E:ﬂ‘il’

() rosTER'S

©  CHiLLFLASH!

Chill Pill #12 | 2011-2012

U\HH CHiI.I.HEﬂDS !

PELE

e
Around 424 @mﬂ:

1 average P
oot Foster®
At ruof Chilting

1
f .00 ,000 new chilled-oy¢
ans since Septemper 201

90 o] fa NS e added daily on avera ge

<inca September 2010

3,750,000

users on average monthly are reached

22 M 10 friends are connected through
Foster's fan base

200,301

2,00,000
Colgate®

CROSSING MiLEStONeS

Indian Fan Pages that Foster's AOC
recently overtaken on Facel

Foster's is getting the attention of more and more supporters in a constantly
growing online population! |n our company, these efforts by the digital and
brand marketing teams, has established a successful presence in the anling
marketing space, which only promises to grow. The brand reesgnizes the
efforts put in by everyone involved. Congratulations and thank you to all.
We hope to delight you with many more achievements in the coming future .
Watch this space!

We want to hear what you have to say, so send in your
feedback and suggestions and we will get back to youl
Write to us at fosters@in.sabmiller.com

(@ FoSTER'S




Social Media Success Stories

£ CHilLFLASH!

SUPERSLARS At =
e0ciaL CHiLLiNG!

TUeets SerueD CHiLLeD:
#NeedaFosters

Last week we told you that
Foster'sis one of the top
30 most influential Indian N
brands on Twitter. This -
week Foster'sis one of

the top 3 trending topics A TR
inIndia, engaging in Paranormal Activity 3
live conversations with
#NeedaFosters flashing
in over 200 tweets.

ALEENLION OF L TUWitteRALLi

"@FostersAoC for these guys are
trendsetters on & off TWITTER ;)
#FostersLOL #NeedaFosters”

Buzz word; Foster's!

o0CiaL CHiLLace AN i ® “

about FOSTER'S
on Facebook

New FANS ON g!“m[- gl

racesook B 2P
90%6Ste e
W

GLOBAL CHiLLING
i8 Just EEliﬂ:{ EI{IﬂH! 3

The

- Bloggers all over the web, aver 100 external blags
I to ba precise, have posts covering Foster's products:
tn cHiLll GQ, Men'sXP Yahoo, One India hzve jumped
.

ontatheFoster's Chill-wagen!

to'say, sosendinyour feedback
ok tayou!

illercom

(3 rosTER'S

& CHiLLFLASH!

Chill PAlt 13 | 2012

TWitteR iS CHiLLiNG OUE!

Art of Chilling became the most talked about topic on Twitter India and Twitter globally in over
195 countries on 2 days in the last week of lanuary.

How did Foster's reach there?

® we identified the right social influencers , who could spread the message of Art of Chilling for us
® Social influencers started to talk about how they chill out in their domain

® other influencers and followers picked up the trend and created a movement about what

Art of Chilling means for them

Most Talked About...

Foster's Home Party = #1 on Twitter India

' Artof Chilling = # o Twitter globally

14 lakhs Views of Foster's on Twitter

5 lakhs reach of unique twitter users

1,000 twe e1t5 per day compared
to 5 per day on average

WHAt USRS SAiD ABOUL ARE OF CHILLING ON TUTCEER:

@Riccu
my best buddies, | want John Lennon and
place; Heath Ledger for my

@MrShri @Z0050
also sometimes just watch | chill with
anice show on TV + Fosteér's ina gued ‘hangout
Beers #ArtofChilling et some drinks and keep #Fostershomeparty,
Enatﬁﬂ‘g #hrtofChilling Pretty please

‘Most talked about'is alse called a trending topic on Twitter. It is twitter-speak for
popular keywords contributed by users over a short period of time.
Fostar's Art of Chilling @ Home Party, 23¢d Jan 2012

Generated 429 tweets, 3.3 lakhs impressions and reached 62,000 twitter users
=No. 1 Trend on Twitter India

Foster's Art of Chilling, 24th Jan 2012

Generated 1,500 tweets, 14 lakhs impressions and reached 4.8 lakhs twitter users
=Ho. 1 trend on Twitter Global

We want to hear what you have to say, so send in your
feedback and suggestions and we will get back to you!
Wirite to us at fosters@in.sabmiller.com

() rosTER'S




Activation - LOL Evenings



() FOSTER’S

(2L

EVENINGS

FEATURING
weirdass




Coasters

() FOSTER'S
GIVEITTO SOMEONE WITHA

Q

CHEEKY SMILE!

peis. @00

STERSAOC COM FOR
out alcohol,log onto www.talki

informed choic

CHILL ONLINE ATFO! aneteon

Be good to yourself, drink responsibly. Tomake

@®rFostERS
GIVEITTO SOMEONE WITH AN

INFECTIOUS SMILE |

CHILL ONLINE AT F

B
©900d 10 yourself, rink responsibly, To
ly. To make

osrs
:zs:oc -ComFoR pETALLS, (@) (F)
choice abou ut alce
-ohol, lo
log onto © www.talkingalcohol.com

Be good to you

ourself, drink responsibly. To make a

@rostErs
GIVEITTO SOMEONE WITHA

HEARTY SMILE

CHILL ONLINE AT Fo

sell STEI
self, drink responsibly, To make a RSAOCCOMFORDETAILS .Fj

informed choi
about alcoho
I, lo
29 0nto www.talkingalcohol,com

(?) FOSTER'S
GIVE IT TO SOMEONE WITH AN

IMPISH SMILE !

CHILL ONLINE AT FOSTERSAOC COM FOR DETAILS. - fJ
informed choice about alcohol, log onto ww Ikingalcohol.com

() FOSTER'S
GIVEITTO SOMEONE WITHA

DEVILSIH SMILE!

AOC.! COM FOR DETAILS. . f

out alcohol, log ont twwwtlkg\ ohol.com

CHILL ONLINE AT FOSTERS

Begocdtoyourself,dvmkresponsib\y. To make an informed choice

(§) FOSTER's
GIVEITTO SOMEONE WITH A

GOOFyY SMILE

CHILL ONL
) N
e drink respong EAT FOSTERSAoc COM F
inform ORDETAH_S .ﬁj

€ about ajcof
ohol, lo
©9 9Nt Www.talkingaye, it
om




Posters

(:) FOSTER’S

REaDy toLoL ?

24th August - 24th September

HUMOUR ON LHE HOE Seat FOLLOWI YOUR HEaRK ! ALLY0U NEED iS LAUCHS ! PROPS £0 500!

FUNNY SIDE UP LIGHES. CAMERA. LAUGHS ! THE GRAND FiNaLe @ FOSTER'S

cvgmmus



Standees

FOSTER'S

THe GRAND FiNALE

ht stand with VirDas!

A chilled out one-nig

O rosters
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Press Kit

0 FOSTER'S

Dear

Lorem Ipsum is simply dummy text of the printing and typesetting industry.

Lorem Ipsum has been the industry's standard dummy text ever since the

15005, when an unknown printer took a galley of type and scrambled it to

make a type specimen book. It has survived not only five centuries, but also
the leap into electronic typesetting, remaining essentially unchanged. It was
popularised in the 19605 with the release of Letraset sheets containing
Lorem Ipsum passages, and more recently with desktop publishing software

like Aldus PageMaker including versions of Lorem Ipsum

Lorem Ipsum has been the industry's standard dummy text ever since the
15005, when an unknown printer took a galley of type and scrambled it to
make a type specimen book. It has survived not only five centuries, but also

the leap nto eectronic typesetting,remaining essentially unchanged: twas
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The LOL Evenings featuring Weirdass Comedy. w
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Client Speak!



“l think that in terms of the new and
refreshed identity being memorable and
the associations it has created around it,
in terms of the fact that it binds people
together even within the organization, it
has worked wonders for us in more ways
than one.”

Kumar Mangalam Birla, Chairman
ADITYA BIRLA GROUP

"VGC have been the catalyst and the
drivers of the Editorial Design Change
at Impact magazine. We approached
them for a design change but they went
beyond the brief, pushed and backed
for suggested changes, got involved in
all aspects and got us to believe in it
and implement it. Since then, we have
received humungous positive feedback
for the product."

“With their first strategy presentation, VGC has kept “I have received

their promise of fresh, out of the box creative thinking, accolades for the quality
firmly rooted in sound strategy. We were impressed with and content of the

the process, research and ideation to deliver quality communication and newly
solutions at this stage, which otherwise might have crafted brand name, for

taken three stages to achieve.”

“We commenced a project for Foster’s with
VGC recently. In the eighteen months | have
spent in the country | have not come across
as many good ideas and fresh thinking as

| saw in 30 minutes of their presentation.

| wish VGC’s Bangalore operations well in its
new journey.”

Derek Hugh Jones, Director Marketing
SABMILLER INDIA

which the real credit goes
to team VGC”

Neha Hiranandani, Director
HOUSE OF HIRANANDAN!I

“YGC'’s reputation for Branding
Services is very strong. VGC has
done an impressive job of creating
a Brand Design Portfolio for the
transition of Madura Garments to
Madura Fashion and Lifestyle.”

Pranab Barua, CEO
MADURA FASHION & LIFESTYLE
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